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Mercedes-Benz
Marketing Materials Guide

To effectively market and maintain the integrity of Mercedes-Benz, we’ve developed
Brand Communication Standards comprised of three different sections:

* Ready-To-Use Materials
Accessible through the JMC online portal, these Mercedes-Benz USA marketing
materials are approved for use in your Certified Collision Center.

* Create Your Own Materials
Providing proper graphic guidelines, appropriate imagery, and examples of
approved marketing pieces, this section serves as a reference when developing
materials on your own.
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Ready-To-Use Materials

The JMC online portal has a range of materials you can use for promotional and marketing
purposes, including brochures, window clings/printed banners, and folders.

To log in and access what you need, just follow the directions below.

1. Visit: http:/ /www.jmcdealerservices.com/ Py .
JMCHOmePage < C A NotSecure | jmcdealerservices.com/JMCHomePage o x Q

Welcome, Guest! Please sign in to gain full access.

2. Enter Username and Password

3. For first time login: Please use your collision
center code for both your username and
password. You can change your information
once you are logged in to your account.

If you don’t know your collision center code,
please contact your sponsoring dealer.

Welcome to JMC Wraps

For fiirst time dealer login :
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4. Forgot your Username or Password?
A link just below the “Log In” section will
take you to the Reset page. 1-4
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5. Hover over “Catalog” and click
“Collision Centers.”

JMC WRAPS

6. Find the product you’re looking for,
and click “Order Now.”

Collision Centers

View Entire Catalog
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Ready-To-Use Materials (continued)

7. Chose “Quantity” and click “Add To Cart.” - e

8. After reviewing your cart, click
“Check Out Now.”

Qusntf /25 RO OGRS
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Description

9. Enter your shipping details and click
“Continue.”

10. Choose your shipping method and
click “Continue.”

11. Choose your payment method and click 7
“Continue.”

12

During checkout, you can choose to pay
via credit card or by using the “Bill Me”

option. If you prefer to be billed, JMC will el B ___ I
send you an invoice for the items in your FFT' i " e (R0

cart. Your order will ship once payment has

been received.

13. Submit your order

For any questions regarding the portal,
contact jmcdesign3@aol.com

Order Details Order Summary
Shipping Cart Subtotal: $4500
Shipping: tbd
Ground Stippirg
Total: $45.00
ryanne webber@mbusa.com
aiy, State 2P
Sancy Springs or | a0z
Checkout
Order Details Order Summary
Payment Shipping Edtonopng  CortSublotal $4600
Shipping: nla
shipTo Ship va Your Account
Payment Option ¢t Carg & e Total: $45.00
© Bill Me (order will not be processed until payment is received) Sosasc 120 S
Billing Address is the same as Shipping Address
Shipping Method EditShipping Method
Please enter your Purchase Order Number pping
Ship via tholast
Purchase Order Number choaipam

a Payment
Check here if you have a coupon or promo code
Paymont Option ¢ eq carg

©Bill e (order will not be processed unti payment is received)

11,12

vase Order Number

Check here if you have a coupon or promo code. m

Items In Your Cart EdtCart

10



Ready-To-Use Materials (continued)

Here are all the Ready-To-Use materials currently offered, as well as their specifications and associated costs.

Restore your vehicle.
Restore your confidence.

Trusf
n

Banner
30" x 60"/3$75

Restore your vehicle.
Restore your confidence.

Tri-Fold Brochure
8.5"x 5.5"/ $30

.

Banner Stand

30" x 60"/ $90
Available in black or silver

Mercedes-Benz

Pocket Folder

9"x 12"/ $45



Ready-To-Use Materials (continued)

Mercedes-Benz

Certified Collision Center

Certified
Collision

Commercial Vehicles

certified N

Collision Collision
ELITE

Aluminum Welding Certified

Large Window Clings

7SN e $.65
Available in black or white.

/

Large Tabletop Display

8.5"x 11"/ $10
Both the acrylic holder and sign insert are
included. Minimum order of 5 per design.

Small Window Clings
5"x 5"/ 5 for $40

Each design is sold separately.
Minimum order of 5 per design.

Get Started.

To order any of these items, just follow
the instructions on pages 3 and 4.



Create Your Own Materials

From proper graphic guidelines and where to find appropriate imagery to examples of
approved marketing pieces, use these sections as a reference when developing materials
on your own.

Graphic Guidelines

The Certified Collision Center Logos

Mercedes-Benz
(iartified Collision Center

BASE

Mercedes-Benz

(iartified Collision Center

ELITE

Mercedes-Benz
Certified Collision Center

VANCARE

* We ask that you not use the Mercedes-Benz Star Logo or Wordmark as stand-alone elements. Only the Certi-
fied Collision Center logo appropriate for the level of certification that you have received should be used.

* Also, please do not use any designed logos you may have for your business.Instead, we recommend that you
use your company name, set in Helvetica Bold.

* This will help ensure a clean, professional and standardized look for your
marketing materials.

* Logos can be accessed directly through the Mercedes-Benz Certified Collision Center site by using your MBID login.



Graphic Guidelines (continued)

Correct Logo Usage

* We ask that you not use the Mercedes-Benz Star logo or wordmark as
stand-alone elements. Only the Certified Collision Center logo appropriate for the
level of certification that you have received should be used.

* Also, please do not use any designed logos you may have for your business.
Instead, we recommend that you use your company name, set in Helvetica Bold.

* This will help ensure a clean, professional, and standardized look for your
marketing materials.

Joe’s Mercedes-Benz
Certified Collision Center
Autobody -

BASE

Mercedes-Benz
C_ertified Collision Center

Joe’s Autobody

Joe’s Mercedes-Benz
Certified Collision Center
Autobody -

BASE




Graphic Guidelines (continued)

Incorrect Logo Usage

* We ask that you not use the Mercedes-Benz Star logo or wordmark as
stand-alone elements. Only the Certified Collision Center logo appropriate for the
level of certification that you have received should be used.

* Also, please do not use any designed logos you may have for your business.
Instead, we recommend that you use your company name, set in Helvetica Bold.

This will help ensure a clean, professional, and standardized look for your
marketing materials.

Joe’s Autobody — non-compliant
font as per brand guidelines. Brand
guidelines only permits Helvetica
Bold for your company name.

Mercedes-Benz
C_ertified Collision Center

Per Brand Guidelines, the Mercedes-Benz
Star Logo or Wordmark may not be
used. Please use the Certified Collision
Center logo appropriate for the level of
certification that you have received.

Jdeo’s"Aautobody




Graphic Guidelines (continued)

Colors

Black is the primary Mercedes-Benz brand color and we recommend Certified Collision Centers also use it as a visual
tie-in to the Mercedes-Benz brand. It should be used as a background whenever possible.

White should be used for text and line art.

Cyan can be used as an accent color.

Fonts

Use Helvetica Bold for headlines.

Helvetica Bold or Helvetica Regular can be used for subheads.

Helvetica Regular can also be used for text.




Available Imagery

Accessed directly through the Mercedes-Benz Certified Collision Center site by using your MBID login.




Marketing Examples

Designed to help you develop marketing that is inline with the Mercedes-Benz brand, this section will clarify
frequently asked questions pertaining to Mercedes-Benz marketing by providing examples of a range of
different marketing materials.

Example A: Banner

Your company
name can be
displayed at the
bottom left set in
Helvetica Bold.
See page 9 for
other placement
options.

Restore your vehicle.
Restore your confidence.

Trust the experience, skill, and dedication you’ll find in a
Mercedes-Benz Certified Collision Center.

Joe’s Mercedes-Benz
Certified Collision Center

Autobody

Place a black bar at
the top of your layout.

An image of your choice
— can go here. See page 12
for instructions on how to
access a library of images.

Headline in
— Helvetica Bold

— Subhead in
_ | Helvetica Regular

You can display the
Certification icon that
corresponds to your
level of certification
at the lower right.



Marketing Examples (continued)

Example B: Folder Cover

]_ Place a black bar at
the top of your layout.

An image of your choice
| can go here. See page 12
for instructions on how to
access a library of images.

= Headline in
REStO re you r veh ICIQ_ } Helvetica Bold
Subhead in

Restore your confidence. Helvetica Regulr

Trust the experience, skill, and dedication you’ll find in a
Mercedes-Benz Certified Collision Center.

You can display your
company name and certi-
fication icon at the lower
Joe’s Mercedes-Benz right. See page 9 for
Autobody Certified Collision Center other placement options.




Marketing Examples (continued)

Example C: Email

Vehicle repair done right. e x &n

Joe's Autobody <joesautobody@email.com vomtnere 2:11 PM (1 hovr 90) « -
torme

Turn to a Mercedes-Benz Certfied Colision Center

View in a web browser

Make Appointment

Restore your vehicle. Restore your confidence.

Trust the experience, skill, and dedication you’ll find in a
Mercedes-Benz Certified Collision Center.

Dear ##First_Name##,

When it comes to repairing your vehicle, nothing but the best will do. That's why Mercedes-Benz Certified
Collision Centers are here for you.

With advanced skills, tools and training — and using Genuine Mercedes-Benz Parts - our expertly trained
technicians can help ensure your vehicle's restoration is performed with the utmost precision and care. All
to bring your Mercedes-Benz back to its pre-collision standards.

Sincerely,

#Dealer_Name#

Make Appointment

Precision matters.

All Genuine Mercedes-Benz Parts are specifically
engineered for passenger vehicles and Sprinter
Vans alike in order to deliver an exact fit every
time.

Make Appointment

)
Joe’s
Autobody
Contact Us Service Hours
770 11th Ave Mon - Fri 7AM - 5PM
New York, NY 10019 Sat 9AM - 5PM
1-212-629-1600
‘mbmanhattan.com
Mercedes me Vehicle Accessories How-To Videos Schedule Service

[email address)] ¢

Click here

Unsubscribe

— Keep your subject line short and compelling.

Include a header at the top of your email with your
company name and the certification icon.

| Animage of your choice can go here. See page 12
for instructions on how to access a library of images.

| Include buttons or text links that will take readers to your
website to make an appointment or learn more.

| Headlines, body copy and text can be placed in Arial
or Helvetica font.

| You can include other content such as special offers
or interesting information about your business.

The footer should include your business name, address,
business hours and contact information, as well as any
| necessary legal copy. You can also include links to your

website and social media.




Marketing Examples (continued)

Example D: Postcard

Restore your vehicle. Restore your confidence. Joe’s Mo des-Benz

ertified Collision Center
Trust the experience, skill, and dedication you'll find in a Mercedes-Benz Certified Collision Center. AUtObOdy e

EuTe

Headline in Helvetica Bold Your company name can be

Subhead in Helvetica Regular displayed at the bottom right
along with the appropriate
certification icon.

Offer ‘ \s ] Genuine Mercedes-Benz Parts YOU can d|Sp|ay
$150 off. @l | | Quality you can trust. : , offers or images
3 Iif | —

To redeem this offer, please show this —4 - : Rigorously tested and fully certified, at the top Of the

postcard when you come in for service. \ | Genuine Mercedes-Benz Parts are designed |
; for an exact fit to perform up to their highest pOStca rd baCk'
potential, mile after mile.
Include your
. N . Joe’S 1234 Main Street Service Department Hours COI'T’I a n n a m e
Vehicle repair done right. Autobod AT Moncy  500am-5:000m pany ’
y www.MB_AnytownDealer.com T\/:/J:::::day ggg:nm.igggx | a d d ress COﬂtaCt
Dear ##First_Namett#, 0060 T Bocam-3:00mm information,
Saturday 8:00am-5:00pm
When it comes to repairing your vehicle, nothing but the best will do. Erehy  GEEEETm and hours of
That’s why Mercedes-Benz Certified Collision Centers are here for — operation
you. With advanced skills, tools and training — and using Genuine — p on.
Mercedes-Benz Parts - our expertly trained technicians can help en- 2421 Bellevue Avenue U PosTAGe
sure your vehicle’s restoration is performed with the utmost precision Daytona Beach, FL 32114 PAID
and care. All to bring your Mercedes-Benz back to its pre-collision A
t .
standards Address
To learn more or make an appointment, visit ##dealer_website## Optional Endorsement Line — information
or call #dealer_phone## today. Marc Quality .
123 Satisfaction Way ShOU|d be In an
Sincerely, Apt. 345
##Deale\éName## Anytown, USA 12345-6789 area no less than
5" x 3" at the
lower right.

Your letter can be placed at the lower left.

A headline will catch the reader’s attention.
Set body copy in Helvetica Regular, headline
in Helvetica Bold.



Marketing Examples (continued)

Example E: TV /Video

Available Marketing Video

* Must call out the fact that they are
Certified Collision Centers by
Mercedes-Benz.

* Should speak to the training, tools,
and technicians used in proper
vehicle restoration.

e Must include branded end card

Example script:

“As a Mercedes-Benz Certified Collision Center,
our technicians are committed to using the
most up-to-date tools and training in order to
ensure proper vehicle repair.”

Available Marketing Video VO
FULL SCRIPT

Scratches, dings, and the occasional, “l can’t
believe that happened?!?”

They can leave you wondering what to do next.

But when you contact your local Mercedes-Benz
dealer...

...to schedule a repair at a Certified Collision
Center...

...with expertly-trained technicians using
Genuine Mercedes-Benz Parts...

...you can get right back on the road with a fully
restored vehicle - and restored confidence.

Mercedes-Benz. The best or nothing.

CUT-DOWN SCRIPT

Dings, dents, and other minor damage.
Annoying.

So get a certified repair...

...from factory-trained technicians...

...using Genuine Mercedes-Benz Parts.

All to restore your confidence moving forward.

Mercedes-Benz Certified Collision Centers.

This video asset is available for

use on all digital properties. Please
contact Merkley+Partners - jklein@
merkleyandpartners.com to receive the
high-resolution video asset.


https://www.youtube.com/watch?v=VxSgBNs8ENY

Marketing Examples (continued)

Example F: Radio

* Must call out the fact that they are Certified Collision Centers by Mercedes-Benz
* Should speak to the training, tools, and technicians used in proper vehicle restoration

Example script:

RADIO: FULL SCRIPT.

Scratches, dings, and the occasional “I can’t believe that happened!?!” They can leave you wondering
what to do next. But when you contact your local Mercedes-Benz dealer to schedule a repair at a Certi-
fied Collision Center with expertly trained technicians using Genuine Mercedes-Benz Parts, you can get right
back on the road with a fully restored vehicle - and restored confidence. Mercedes-Benz. The best or nothing.

RADIO: CUT-DOWN VERSION.

Dings, dents, and other minor damage. Annoying. So get a certified repair from factory-trained technicians
using Genuine Mercedes-Benz Parts to restore your confidence moving forward. Mercedes-Benz Certified
Collision Centers.



Marketing Examples (continued)

Example G: Social Post

Joe’s Autobody
Sponsored - @

Trust the experience, skill, and dedication you’ll find at a
Mercedes-Benz Certified Collision Center.

mbusa.com

Restore your vehicle - and confidence. Learn More
Learn more
Qi 22 2 Comments 12 Shares
o) Like (D comment £ Share
FACEBOOK:

Trust the experience, skill, and dedication
you’ll find at a Mercedes-Benz Certified
Collision Center.

Joe’s Autobody ¥ 2 Follow

When it comes to vehicle damage, turning to a
Mercedes-Benz Certified Collision Center is the best
way to ensure that your vehicle and confidence are fully

* Aeply % Retwest # Favoite P Pocket =+« Mor

o« = @-TERsROa

M - 31 Mar 2014

TWITTER:

When it comes to vehicle damage, turning to

a Mercedes-Benz Certified Collision Center is
the best way to ensure that your vehicle and

confidence are fully restored.

© Instagram 8 Vv

@ Joe’s Autobody .

oQv R N

130 likes

joesautobody When it comes to vehicle
damage, turning to a Mercedes-Benz...

thetravellerslist This is really nice post ]
joesautobody Thanks!

@ Add a comment..

11 HOURS AGO

3

INSTAGRAM:

When it comes to vehicle damage, turning to

a Mercedes-Benz Certified Collision Center is
the best way to ensure that your vehicle and

confidence are fully restored.



Marketing Examples (continued)

Example H: Out Of Home / Billboard

Restore your vehicle - and confidence.  joe's  vercedesens

Turn to a Mercedes-Benz Certified Collision Center.

Headline in Helvetica Bold Your company name can be
Subhead in Helvetica Regular displayed at the bottom right

along with the appropriate
Best practices for a billboard are to keep certification icon.

your headline very short, approximately
7 words or less.






